
▪ Developed cross-category products tailored to MTV’s audience in partnership 

with internal business teams

▪ Launched retail programs in specialty stores and online with key partners

▪ Led product drops and artist collections tied to MTV tentpoles like the VMAs 

and Unplugged with added network amplification for partners
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https://nickcentral.nick.com/en/viacom/creative/dam/search-results/asset-detail/&texts=U0JfQkJCX0d1aWRl&id=396b2a0c-ee56-40b4-ab3c-aa2a013085b2


…this expanded our opportunities with
ongoing initiatives & tentpoles

ARTIST MID’s
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https://nickcentral.nick.com/en/viacom/creative/dam/search-results/asset-detail/&texts=U0JfQkJCX0d1aWRl&id=396b2a0c-ee56-40b4-ab3c-aa2a013085b2
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